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Abstract 
 
Research purpose is to know about the strategy of dahsyat weekend’s creative team at 
RCTI in order to increase the interest of audience. Reasearch Method is qualitative 
descriptive, because this research isn’t using any mstatistic calculation. The research 
result is written in descriptive naration. Analysis is done by direct observation in the field 
of study, and an indepth interview with three reliable sources about the research topic. 
Then the information gathered were filtered with coding category, check the reliability and 
validity of data, and analyze it so it can be presented as a thesis paper. Using some theory 
as a factor of analyisis, such as program television theory, production team, strategy of 
television program format, creative strategy for television production, strategic, rating and 
share. The Achivement of research Dahsyat Weekend program always keep their contents 
interesting for the sake of pulling audience interest. And with that they can compete with 
their competitor program. Dahsyat Weekend program is improving Indonesia’s music 
quality. The Conclusion Dahsyat Weekend is able to compete against it’s competitor with 
count on their contents and host.  
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 Abstrak 
 
Tujuan penelitian mengetahui tentang Strategi Proses Produksi Program Dahsyat Weekend (Studi 
Kasus Tim Kreatif). Metode penelitian dengan penelitian kualitatif deskriptif  karena merupakan 
penelitian yang tidak adanya perhitungan didalam penelitian kualitatif dan menjabarkan temuan 
berupa uraian deskriptif. Analisis dilakukan dengan pengamatan langsung, wawancara mendalam 
dengan tiga narasumber terkait dan informasi narasumber diseleksi dengan kategori coding, 
memeriksa keabsahan data, menganalisa dan menyajikan data. Kategori teori yang diaplikasian 
sebagai faktor analisis adalah teori program acara televisi, tim produksi, strategi format program 
televisi, strategi kreatif produksi televisi, rating dan share . Hasil yang dicapai program Dahsyat 
Weekend selalu mempertahankan konten – konten yang menarik supaya menarik minat penonton 
dan bersaing dengan kompetitor program lainnya dan Dahsyat Weekend selalu memajukan kualitas 
musik Indonesia kesimpulannnya adalah program Dahsyat Weekend mampu bersaing dengan 
program lainnya dengan mengandalkan konten dan host yang terlibat didalam Dahsyat Weekend.  
 
 
Kata Kunci: Tim Kreatif, Kreatif, Strategi 
 
 
